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1. Introduction 

1.1 This policy (the "Policy") sets out V.Group’s  approach to Social Media and aims to minimise 

associated reputational, operational, legal and regulatory risks to the business. 

 

1.2 This Policy: 

(a) Forms part of V.Group’s Compliance & Ethics Policies, available via the following 

link - V.Group Compliance; 

(b) applies to all Social Media use that may impact V.Group’s reputation, operations, or 

stakeholders, whether conducted onboard, ashore, or during leave, when such use 

relates to professional interactions or identifiable affiliation with V.Group; 

(c) has been approved by Group Marketing; and 

(d) may be amended at any time by V.Group, in compliance with applicable laws and 

regulations. Amendments take effect from the date of publication. 

 

1.3 Any breach of the Policy may result in disciplinary action, up to and including dismissal, 

termination of contract and/or legal proceedings. 

https://vgrouplimited.com/legal/compliance/
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1.4 Any queries regarding the Policy should be directed to Group Marketing at 

marketingupdate@vgrouplimited.com. 

 

1.5 V.Group recognises that Social Media plays a significant role in communication and 

reputation management. This Policy is intended to foster a culture of responsible digital 

engagement while ensuring compliance with confidentiality, data protection and contractual 

obligations. 

 

2. Definitions 

2.1 "Colleague" refers to anyone working with or for V.Group in any capacity, whether 

onshore or offshore, permanent, temporary or contracted. 

 

2.2 "Group Marketing" refers to V.Group’s marketing function (contactable via 

marketingupdate@vgrouplimited.com). 

 

2.3 "V.Group" refers to Vouvray Acquisition Ltd and its subsidiaries/affiliates trading as 

“V.Group”. 

 

2.4 “Social Engineering” refers to psychological manipulation techniques used to trick 

individuals into sharingconfidential information or performing unsafe actions. 

 

2.5 "Official V.Group Channels" means any Social Media platform, profile or account 

formally administered by Group Marketing or another authorised entity of V.Group, 

regardless of platform. 

 

2.6 “Social Media” includes but is not limited to any interactive online platform, public or 

private, where communication can be facilitated and content can be posted, shared or 

interacted with, including but not limited to LinkedIn, X, Facebook, Instagram, TikTok, 

Threads, WeChat, Discord, blogs, forums and internal tools such as Viva Engage and 

Microsoft Teams.  

 

2.7 Words in the singular shall include the plural and vice versa. 

 

mailto:marketingupdate@vgrouplimited.com
mailto:marketingupdate@vgrouplimited.com
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3 Application 

This Policy applies to all Social Media use that may impact V.Group’s reputation, 

operations, or stakeholders, whether through official or personal accounts, when such use 

relates to professional interactions or identifiable affiliation with V.Group. 

 

4. Social Media and the Consequences of its Inappropriate Use 

4.1 V.Group acknowledges the benefits of Social Media. It also appreciates that as an 

instantaneous and far-reaching communication tool, its misuse can cause long-term 

reputational harm. 

 

4.2 Colleagues are encouraged to engage with Social Media responsibly, ensuring their 

actions do not negatively impact themselves or V.Group. 

 

4.3 Inappropriate use may lead to reputational damage, regulatory penalties, or legal 

consequences for both the individual and V.Group and may result in disciplinary action up 

to and including dismissal, termination of contract and/or legal proceedings. 

 

5. Approach 

     5.1 Mandatory Rules - Colleagues must: 

(a) Only comment on matters within their expertise and on non-confidential V.Group 

activities. 

(b) Obtain written authorisation before making statements on behalf of V.Group. 

 (c) Respect privacy, intellectual property and confidentiality obligations. 

(d) Seek permission before sharing private or internal discussions. 

(e) Be transparent about their employment when discussing V.Group online. 

(f) Report any inappropriate content regarding V.Group to Group Marketing immediately. 

(g) Use only approved content when sharing V.Group-related information. 

(h) Ensure that any content shared reflects adherence to V.Group’s HSSEQ protocols and 

does not depict unsafe or non-compliant practices. 

 

5.2 Colleagues must not: 

(a) Misrepresent themselves or V.Group. 

(b) Disclose confidential or commercially sensitive information. 
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(c) Use customer names, logos, or trademarks without permission. 

(d) Post about V.Group without obtaining appropriate authorisation. 

 

 

5.3 Best Practice Guidance – Colleagues should: 

 (a) Consider the appropriateness of posts before sharing content.  

 (b) Stay alert to online threats such as phishing and social engineering. 

 (c) Seek guidance when discussing sensitive topics. 

 

5.4 Examples of Policy Violations  

• Defamatory or offensive statements: Posting content that is false, malicious or harmful 

to individuals or the company.  

• Disclosure of confidential information: Sharing sensitive company information on social 

media, even on personal accounts.  

• Copyright infringement: Using copyrighted material without permission.  

• Bullying or harassment: Engaging in online bullying or harassment towards colleagues 

or others.  

• Discrimination or hate speech: Posting content that is discriminatory, or offensive based 

on race, gender, religion, etc. 

• Misrepresentation or breach of safety protocols: Posting content that depicts unsafe 

practices, violates V.Group’s safety standards, or misrepresents the company’s 

commitment to health, safety, security, environment, and quality (HSSEQ). This includes 

posting images or videos that show non-compliance with PPE requirements, procedural 

shortcuts, or any activity that could be interpreted as unsafe or contrary to V.Group’s 

operational policies. 

 

6 Procedures 

6.1 Use of Social Media via V.Group’s systems is subject to Information Systems (IS)  

policies. 

 

6.2 Monitoring of Social Media usage is carried out in compliance with data protection laws 

and is proportionate to the potential risks involved.  

 

6.3 Colleagues may be required to remove posts breaching the Policy. 
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6.4 In the event of an incident, V.Group may contact a Colleague’s family to offer guidance to 

them on any relevant media interactions. 

 

6.5 In the event of a media crisis, only authorised spokespersons will respond. All other 

Colleagues must refrain from posting, commenting or engaging with public discussion of the 

incident on Social Media. All enquiries should be directed to the Head of Communications.  

 

 

 

7. Recruitment and Social Media 

7.1 Colleagues using Social Media for recruitment should: 

(a) Direct candidates to the relevant V.Group website for their job application. 

(b) Post job adverts via the appropriate applicant tracking system or platform. 

 (c) When using external maritime job boards, always include a link to the V. Careers page. 

 

7.2 Colleagues with LinkedIn recruiter licences must: 

(a) Use their V.Group email, not personal accounts. 

(b) Add candidate leads to V.Group approved databases. 

(c) Ensure published company information is approved. 

(d) Maintain a professional LinkedIn profile. 

 

7.3 When engaging with candidates on social platforms, Colleagues must ensure all content 

aligns with V.Group’s Employer Brand and messaging guidelines. Colleagues must keep 

all communications professional and ethical, including those on local communication 

platforms. If a candidate becomes hostile, Colleagues must remain calm and do not take 

it personally – disengage politely and professionally. 

 

8. Managing Wellbeing 

8.1 Limit time spent on Social Media, as excessive use can negatively impact mental health. 

 

8.2 Be mindful of online interactions; avoid posting anything inappropriate, examples shown 

in clause 5.4. 

 

https://vgroup.pinpointhq.com/
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8.3Use the platform’s built-in reporting tools to report any inappropriate or abusive content 

received. 

 

8.4 Be culturally aware, considering how content may be perceived globally. 

 

8.5 V.Group will provide access to support services for any Colleague experiencing online 

abuse. Such incidents should be reported immediately to HR and Group Marketing. 

 

9. Internal Reporting 

9.1 Any suspected breaches of this Policy must be reported to Group Marketing immediately, 

who will review in conjunction with HR and Legal Departments. 

 

9.2 Serious breaches (e.g., hate speech, harassment, fraud) may also be reported 

confidentially via V.Group’s Speak Up channel. 

 

10. Document Control 

10.1 Group Marketing owns this Policy and ensures periodic reviews. 

 

10.2 The current version is available via the following link - V.Group Compliance. 

 

10.3 This Policy is reviewed annually or as needed. Next scheduled review: September 2026. 

 

10.4 Version history: 

Version Details Approved By Date 

2 Initial version Rhona Little, Marketing Manager 27/05/2021 

3 
Amended to include 

seafarers 
Rhona Little, Marketing Manager 25/10/2023 

4 Updated  Louise Robson, Head of Communications 11/09/2025 

 

https://vgrouplimited.com/legal/compliance/

